


EPA Disclaimer 
  
Notice: This document has been provided as part of the U.S. 
Environmental Protection Agency Sustainable Materials 
Management Web Academy (formally RCC) Recycling and Solid 
Waste Management Educational Series. This document does not 
constitute EPA policy or guidance and should not be interpreted 
as providing regulatory interpretations. Inclusion within this 
document of trade names, company names, products, 
technologies and approaches does not constitute or imply 
endorsement or recommendation by EPA. Information contained 
within this document from non-EPA presenters has not been 
screened or verified. Therefore, EPA has not confirmed the 
accuracy or legal adequacy of any information provided by the 
non-EPA presenters and used by EPA on this web site. Finally, 
links to non-EPA websites are provided for the convenience of 
the user; reference to these sites does not imply any official EPA 
endorsement of the opinions, ideas, data or products presented 
at those locations nor does it guarantee the accuracy of the 
information provided. 
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Key messages 
 

• Food scrap recycling is great, but go to the next level: 

reduce the amount of food wasted.  

  

• Food waste = wasted resources used to produce, package 

and transport food.  

 

• Wasting less food can also help you save time, money and 

even eat healthier at home. 

 

• Can reduce food waste by making small shifts in how we 

shop, prepare and store food. 

 

recyclefood.com 

 

 



Pilot Details 

• 110  4th grade students/families invited to measure, track, learn 

new strategies 

 

• Kickoff:  presentation, distributed bags and weekly worksheets 

 

• Teachers incorporated new messages into curricula each week, 

PowerPoint with daily tips/facts 

 

• Throughout pilot:  tools provided to parents 

 

• Developed blog to keep pilot families informed and motivated 

 

• Drawing for 5 grocery certificates to keep families engaged 
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Measurement  
 

• Measure changes in amount of food wasted with weekly 

collection bags 

 

• Via weekly worksheets , track families’ perceptions, 

attitudes and behaviors relative to reducing wasted food  

 

• Gauge impact of the campaign based on above 
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A family of four tosses $1600 in 
wasted food every year. 
(enough money for 10 new bikes!) 
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Big portions can lead to big waste. 
Serve up less and go back for seconds 
if you’re still hungry. 
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Have a kitchen adventure! 
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Explore what’s 
already in your 
fridge, cupboards 
or pantry to plan 
meals.  
 
Scribble off items 
on the shopping 
list that you 
already have. 



Next steps   
 

Thank you plans:  pizza, drawing, certificates, share results, 

ask for feedback 

 

Meet with teachers:  what worked in the classroom, most 

useful messages, student feedback   

 

Gather feedback, review results 

 

Shape 2013 county-wide outreach campaign 
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