











Example: Woonasquatucket River

 PCB’s, Dioxins and mercury were found in the
soil of the Woonasquatucket River in an
urbanized area

 The science and potential threats to health
were complex

e Media released the information, fear and
anxiety gripped the community



DON'T SWIM OR WADE






DO CANOE & ENJOY THE RIVER



WHAT IS YOUR MESSAGE?

Work with all stakeholders

Find out the communication barriers that
might exist

Determine to use simple language that
everyone can understand

Can you narrow it down to one, two or three
things that you most need to have heard?



WHAT IS YOUR MESSAGE?

Do you have a time frame in which you must
get your message out?

e [fyouarein it for the long haul, could it be
beneficial to release you message in small,
digestible bites?



EXAMPLE: Business Bulletins

 |n an effort to reach and involve the entire
community in watershed stewardship efforts,
Providence Water wanted to enlist businesses

* Business owners are usually busy people

— Send quarterly business bulletin that can be read
in a few minutes — one page

— [llustrate ways the business can save money or
capitalize on good stewardship practices






DEFINE YOUR AUDIENCE

Adult residents of the community

Young children

Elementary, Middle & High School Students
Businesses

New Residents to the community

Potential Partners — Professional, Municipal,
Non-Profits

Teachers



INVOLVE YOUR AUDIENCE



INVOLVE YOUR AUDIENCE



INVOLVE YOUR AUDIENCE



INVOLVE YOUR AUDIENCE



Assume Your Audience Wants to Help



Assume You Audience Wants to Help



Assume Your Audience Wants to Help

Direct mailing to people who were
determined to live in areas abutting wetlands

Helped people learn what types of plants,
animals, sounds and soils that could indicate
they were near or in wetlands

 Provided detailed GIS information that could
help them make a determination

e Advised hiring a professional for final
determination



Help Your Audience — Let Them Know

e Example

— Lake Management Plan

e |nvasive aquatic plants are destroying habitat for
wildlife and recreational opportunities

e Lake associations and lake front residents can help
manage invasive growth by decreasing nutrient loading
—don’t feed water fowl, clean boat motor and bottom
when transporting to different lake

e We are helping them improve the quality of life on the
water front — let them know this



In Conclusion
Keep your message simple — Define it

Define your audience

Determine how much time you have with your
audience — will you have repeated opportunities

What methods will you use to get your audiences
attention

Involve your audience
Assume your audience wants to help

Help your audience to see how You are helping Them
MAKE IT FUN IF AT ALL POSSIBLE




Contact Information

Gina DeMarco

Northern Rl Conservation District

17 Smith Avenue

Greenville, Rl 02828

401-949-1480
Gina-DeMarco@nricd.necoxmail.com
www.nricd.org
www.landwaterconnection.org



mailto:Gina-DeMarco@nricd.necoxmail.com
http://www.nricd.org/
http://www.landwaterconnection.org/
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