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Agency Authority

FIFRA

Regulations 
40 CFR 156.10(a)(5)



Clorox Proposal



Clorox Proposal



Factors Considered

False and Misleading/Implied Safety Claim
National Capital Area Poison Control Center presentation
Clorox consumer market research survey
Label review manual – “Symbols implying safety or nontoxicity, 
such as the Red Cross or a medical seal of approval (caduceus)”

Perception of Cause Marketing
Clorox consumer market research survey

Endorsement Concerns
Disclaimer on label



Future Factors To Consider

Is logo or philanthropic text potentially false 
and/or misleading

May need consumer market research survey
Could consumer use of product be altered?
How serious might the consequences be?

Survey questions submitted to third-party 
independent entity
Possible need for post market survey



Future Factors To Consider

Impact of logo or philanthropic text to the 
consumer

Different age groups
Different cultural backgrounds
People of limited reading abilities



Future Factors To Consider

Consequences that logo or philanthropic text 
may pose to consumers if they are misled

Discussion and examples submitted with 
application
Mitigation potential



Future Factors To Consider

Must be submitted as label amendment

Not by notification 



Agency Discussion Questions 

What kinds of information should EPA receive from 
applicants to support the inclusion of “cause 
marketing” statements on pesticide labels?
What factors should EPA consider in deciding 
whether or not to approve applications to add 
“cause marketing” statements to pesticide product 
labels?
What mechanisms for public participation should 
EPA use to solicit views on “cause marketing”
issues?
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